
http://www.youtube.com/watch?v=vf_M79Eqq64
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#1  Transfer School in the State

80% of our Students Transfer

4,000 Transfer to FSU

1,000 Transfer to FAMU

Campaigns Launched in 2014 and have seen double digit increases each year.





52 PROGRAMS 
52 WEEKS
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1. Increase awareness in workforce programs
2. Educate community that TCC is more than a 

transfer school
3. Increase website traffic to program pages
4. Ultimately increase enrollment
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Network of contacts
(VPs, Deans, 
Faculty, Alumni)

Quarterly “Connector” 
meetings for calendar 
review

Identifying
Students to be 
highlighted

Area experts to direct 
calls or inquiries

Institutional 
Effectiveness 
(demographic 
data) 

Local Businesses



      BUDGET
80k +/-
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A TYPICAL WEEK
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http://www.youtube.com/watch?v=S37ghmM5ikg
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STREAMING

FOX

YOUTUBE ADS

ABC
COMCAST

PRE-ROLL

SPONSORSHIPS
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http://www.youtube.com/watch?v=H7lSwYs0QlA
http://www.youtube.com/watch?v=I4yJxB_qE70
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http://www.youtube.com/watch?v=PaS7X9Hy7xs
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https://tcc2work.com/
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40%46%

GENDER

54%

18-34

35-44

45-54

Most Engaged By AGE

COMBINED EFFORTS
(social, digital, traditional)

23 Million Impressions

1,053,384 Video Views



 W
EB

SI
TE

 R
ES

UL
TS

40%43%56%
WEB RESULTS

● 5,000+ unique visitors
● 13,830+ pageviews

HOW USERS FOUND US:

GENDER

PRIMARY LOCATION:



PROGRAM

UNIQUE 
PAGE 

VISITS

INCREASE PERCENTAGE

EMS 1275 INCREASED 19%

Firefighting 354 INCREASED 28%

Sports Fitness 977 INCREASED 3%

HVAC 583 INCREASED 7%

Early Childhood 1319 INCREASED 13%

Surg Tech 1165 INCREASED 21%

Nursing 11,021 INCREASED 12%

Paralegal 1127 INCREASED 13%

Entrepreneurship 518 INCREASED 34%

Welding 1107 INCREASED 177%

Construction 
Mgmt.

889 INCREASED 37%

Drafting 603 INCREASED 27%

Oyster 504 INCREASED 43%

Engineering 1021 INCREASED 25%

Network 
Systems

787 INCREASED 13%

Cybersecurity 559 INCREASED 46%

Accounting 288 INCREASED 16%

  WEBSITE TRAFFIC



 Selina Starling

 starlins@tcc.fl.edu

QUESTIONS?
Travis Jordan

jordantr@tcc.fl.edu

Ayanna Young

youngay@tcc.fl.edu


